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1 3BEEFIER (Consumer Suptus)

2. 2 B1EE (Public Good)

3. BIRABBL ( Gini Coeprcient of Inequolity )

4. 730@ (% 1F ( Accelerator Principle)

5. 5?&?{]411%4{3 IPER ( L\‘},u.id ity Preference - Theory of Interest)
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