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Yart I: DYefinibion {3 poaints each)
branding -

break-cven analysis
cannibalization

copritive dissonancs

derived dantamnd

Frequency

oarkering concept

opinton lewders

price skinming

1} strategic business wnit
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Part EI.  JE3EEE (2 points enchi)
i. According to Maslove, which of the folloveing statements i not tae sbout hietarchy of noeds?

a,  Elflled meed hecones the motivation 1or behavior,

B Pt oll of these needs are innate,

€. Meeds cannot be savsfied simultanesusly.

4. Hierarchy of needs has been empiricdly proved.

£ A porson will sagisfy lower order noeds before sttempting to satisfy higher order omes,
2. ___inihe most decimble consunter poichase decuseon [com marketsrs' perapsclive.

3. Limitezd problem solving behavior b Exiensive problom solving behavior

¢ Routitized response bebavior ¢, Copritive dissonakce bebavior

& Mong of the above

3 Amobg the dilferent roackeling commuoaication melhods, _ provades the best opponubity for
tailoring prestnlalions (o 1BTEEL CuStOMEDS.
& adwrising ' h.  sales promeotion
¢ direct roatketing d. personal selling
e. publik relations

4. Abwhich stage of consuroer adoplion process 15 coslomer satisfaction mostly erophisiod?
2 iriad stage b.  interést stape
G AWIrcHess slage d evaluation stages
£, adoplion sage ;

5 After the visit of National Cheng Kung Univergity's web site, Tohn decide to put Mational Cheng Kung
ETnivarsicy & hiz 40p ¢heice for [ds ¢ollege education,  Jolur's decision is prirdacily & resull of
1o nfuences from rieads and farly b wtemal information search
c. cxtmal information scarch d. altgmmative evaluation
e.  nong of the abowve '
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FParfIII: Essay

l.  Desaribe and discuss diffusion process and product lifis cycls in details, mebeding their formation,
stapes, characeristics, and sooon. Whal = the relanotiship betweei dilfusion process and produst Life
eycle?  How can merketers benefitl from understanding the coneept of diffusion process and prodwet life
cycleT  Bow can fhese concepts be integrated into the developraent of markesing strategics? (35 points)

2. The consumer market is mainly compased of individual congomess and familics. Tt bas begn sugpesied
bt fmily Lire cycle sfuoneld e taken vito consideration while developing narkeling siralepies ot 3 product,
Ploase describe seapes of traditional family Lk cyele and eedr charmceeristics in deradls.  Drscass the
importancg and applicatigns of family life cycle in deweloping marketing stratggics.  In addifion, over the
yours, Rurdly 16 cvele has baen modified to reflact the changes i social etvicontoenls,  Whar are 1
rodifications of the traditional fardy life cycie? (23 points)




