11585

&
A
4

=

paS

l”

.
: 0204

. E3E

L 1R A A

BURVASRZIPR =
R E I A R

2 177
. R RN

kxxi

BN REIEE

2. NG %%Hﬂ@ﬁ D
%E@J:{’Eﬁﬁ » NFEFAT -




wae - 177 ‘ F1H - #2H

— ~ LA R ERRBH LT EEER(20%)

This article examines the development of sport management over the past four decades and argues that it
has evolved into a distinct and mature academic discipline, rather than a subfield of physical education. In the
early 1980s, academic work related to sport focused mainly on physiological, psychological, and sociological
perspectives, while management-oriented issues received limited scholarly attention. ‘

The emergence of sport management is closely linked to the commercialization and professionalization of
sport. The expansion of mega sporting events, professional leagues, sponsorship-based revenue models, and
global media exposure transformed sport into a major economic and social industry. These changes created
strong demand for professionals with expertise in both sport and management. Universities responded by
establishing sport management programs, many of which later became affiliated with business schools or
professional studies units. The formation of national and international academic associations further reinforced
sport management as an independent scholarly field.

The authors emphasize that theory is central to the legitimacy and maturity of an academic discipline.
Early sport management research largely borrowed theories from parent disciplines such as sociology,
psychology, economics, and general management. Over time, however, scholars refined and adapted these
theories to better reflect the unique characteristics of sport organizations, sport consumers, and sport
communities. Sport management theories are broadly categorized into four areas: managerial theories
addressing leadership, governance, and policy; marketing theories focusing on fan behavior, branding, and
sponsorship; sociocultural theories examining issues of gender, diversity, and inequality; and economic theories
related to financial impact and competitive balance.

The article also traces the evolution of sport management research topics. Early “Young Field” studies
focused on defining the discipline’s boundaries and curriculum. “Enduring Questions” include long-standing
topics such as leadership, governance, volunteers, sport évents, and consumer behavior, which continue to
develop through theoretical and methodological advancement. More recent “Emerging Trends” address
contemporary issues such as sport for development and peace, diversity and inclusion, environmental
| sustainability, digital media, and eSport.

In conclusion, the authors argue that sport management has established a solid theoretical and empirical
foundation that distinguishes it from physical education. Continued theoretical innovation and engagement with

societal and industry challenges are essential for the field’s future relevance and impact.
(BRIAJE: Kinesiology Review, 10(3), 339-349.)
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