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“Viva the fagade as computer screen! Viva facades not reflecting light but emanating
light- the building as a digital sparkling source of information, not as an abstract glowing
source of light! ... Viva iconography — not carved in stone for eternity but digitally
changing for now, so that the inherently dangerous fascist propaganda, for instance, can

be temporarily, not eternally, proclaimed!” — “Architecture as Signs and Systems” by

Robert Venturi, 2004.
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“A new type of architecture has emerged in the last decade: the iconic landmark building,
which challenges the traditional architectural monument. In the past, public buildings
expressed shared meaning through well-known conventions. Today those conventions are
superceded'by commercial forces and the quest for instant fame. Public architecture is
now required to be an amazing piece of surreal sculpture as well as something that
appeals to a diverse audience — at once provocative and practical yet without the context
that religion and ideology once provided.

Such contrary demands drive the architect toward a new convention: the enigmatic
signifier. The most publicized version of the genre, Frank Gehry’s New Guggenheim
Museum in Bilbao, 1997, became an instant media event that forced other architects to
design event buildings routinely. This “Bilbao Effects” has led to a series of landmark
buildings.

Of course, the Bilbao Effect has precedents. The Eiffel Tower was built for no

compelling purpose except to be an icon. Later, it came to symbolize Paris.... While
negative reaction has continued to grow, the iconic building is with us to stay.”

— “The Iconic Building” by Charles Jencks, 2005.
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