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(5) From the practical perspective, how does your organization conduct a STP

(6)

(Segmentation. Targeting, and Positioning) for marketing development? (1f you
don’t work for any profit organization, try to make up g case out of your own
experience) (15%)

Please iHustrate the general e-commerce business models for the new economy.
In addition, try to utilize a domestic case to illustrate the utiqueness for each of
the above model. (20%)

(7} The following statements can cieatly describe the Technology Trajectories

(a) Technologies often improve faster than customer requirements demand
(b) This enabies low-end technologies to eventually meet the needs of the mass
market.
(c) Thus, if the low-end market is neglected, it can become a breeding ground
for powerful competitors.
Can you take any product“out of 3C sector as an example to illustrate such path?
(15%)




