3 5 [H B/
BIAAREATAEEERALHER LA RRA g H B
fEk s 343 RET TENGIERAREN B E « TEgEt (HID)

SRR SIS . A o CATER  (RREZAE)

(1% 24 & F M IDE0 ey <&

Back in 1990, Bill Moggridge, a principal of the design firm IDEQ,
realized that for some time he and some of his colleagues had been
creating a very different kind of design. It wasn’ t product design
exactly, but they were definitely designing products, Nor was it

communication design, although they used some of that discipline’ s
tools as well. It wasn’ t computer science either, although a lot of
it had to do with computers and software. No, this was something

different. It drew on all those disciplines, but was something else,
and it had to do with connecting people through the products they use.
Moggridge called this new practice interaction design. Interaction
design is the art of facilitating interactions between humans through

products and services. ( ##& “design for interaction” —&)
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